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project 
 Background

Sweetsert is a virtual dessert shop, the idea of   which is to 
create and configure an advertising and commercial project. 
Considering that it is a start-up commercial project to work 
with, making sweets and pastries, the project will contain 
three elements. First, it is a logo that has been thoughtfully 
designed with its accessories from a business card and 
a message header, secondly, a menu design that contains 
pastries, sweets and drinks that the shop makes, and this 
list will be easy to print and the customer can take with him 
wherever he is. Third, designing physical products bearing 
the name and logo of Sweetsert, such as a paper bag, a cake 
box, and a paper coffee cup. The purpose of the project is to 
solve the problem of how to build an integrated commercial 
and advertising plan without the need for extraneous design 
elements for the designer, so this project is considered a 
great challenge because it contains accurate details that take 
into account.
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 � https://www.mordorintelligence.com/industry-reports/patries-market?fbclid=I-
wAR1nhMo6VndMNZHabRa5KuUD0GreO8QuTbY434rqE0d9ldf-vLJ0K4Ex3V4

 � https://www.statista.com/statistics/448852/coffee-consumption-canada/?fbclid=I-
wAR05ucggvFkOxQ9agLHtoo890YFs6cqRtjxYKuLuyu0gGZSMcD4rUdCDpUI 

 � https://www.restobiz.ca/tim-hortons-steps-up-sustainability-measures/

Research& 
Insperations

Dessert shops are characterized by diversity and differences in 
terms of advertising, as dessert shops use various products that 
bear the name and logo of their shops, such as cake boxes, 
plastic or paper bags, as well as plastic and paper cups for 
cold and hot drinks, and prominent companies such as Tim 
Horton are a vivid example of this if we consider that they offer 
what a company offers Sweetsert, and also characterized by 
diversity in terms of service, such as the sweets of all kinds, 
as well as pastries, as well as drinks, most notably coffee, and 
as everyone knows that coffee consumption is one of the 
most consumer items for Canadians and its consumption 
annually is constantly growing. and because we are talking 
about commercial issues, in addition to diversity, dessert 
shops are one of the successful projects, as it is expected 
that it will witness an increase in the annual growth rate during 
the next five years worldwide, including North America and 
Canada in particular.

References

Photocredit



+business card+Letterhead

Compenent 1  
Logo& Wormark 
study guideline
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Research& 
Insperations

The wordmark and the logo are the main advertising and 
commercial elements of any product, which makes it show 
the personality of the product to the public. Below are the 
logos of the best and most famous dessert shops in Toronto, 
Ontario, Canada. Through it, it was concluded about the things 
that are supposed to be available in the logo of any product 
for a dessert shop

Through the previous logos, it shows us that most of the logos 
use a symbol that indicates an element of sweets, pastries, or 
even drinks such as ice cream, pop cake or cream cake. Then the 
color pallete, light color mostly pink and cyan and sometimes 
gold. As for the typography, everything indicates either a light 
typeface or a thick typeface similar to handwriting with rounded 
and italic letters that give the impression of a dessert shop.



Let’s start drawing to come up with suitable ideas

The previous drawings are preliminary 
drawings of how to appear with a logo that 
first expresses the identity of the product. 
Secondly, it has elements indicating the 
product to be used for more than one 
purpose, and last but not least, it should 
be simple and easy to remember. Of course, 
all the existing drawings were unsuccessful 
due to their lack of the required idea.
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Ideation



Sweetsert

At this stage of the drawings, ideas gather little by 
little to conform to the three basic requirements that 
were previously discussed. Although it is graphics, it 
is certain that while working on the Adobe Illustrator 
application, many parameters will change. But from 
these drawings, for example, we see that there is an 
element that expresses the identity of the project, 
which is the whipping cream that is found, for example, 
on ice cream or on cupcakes. When the audience sees 
it, they know what this shop offers. Secondly, the 
name of the shop is Sweetsert. There are two letters 
of the s in the name, where the name can be divided 
into two parts. This is the second point that we talked 
about earlier, which is the introduction of elements 
that refer to the project. Third, simplicity, ease of 
remembering, slices of whipping cream, and that is 
the end of that.
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Ideation



In this step the practical work begins, the logo was easily implemented, and the lower 
part of the logo (the base of the ice cream) was deleted, to make it more symbolic and 
easier to remember in addition to reducing the color elements. The challenge I faced was 
designing the wordmark, how to design more than one letter that appears in harmony 
with each other, I succeeded in designing the letter W from the first time, it was designed 
according to what was planned in the drawings, only two half-circles in the form of a 
crescent opposite each other, and from it the inspiration was taken To apply to all letters, 
except for the letter s, a challenge was faced because it contains many curves, so it was 
modified on one of the typefaces and also merged with the semicircle.
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Ideation
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Project 
Presentation

1 2 3

4 5 6

7

8

1- The Official Brand 
2- Greyscale version 
3- Black& White version 
4- Reverse Black& white 
5- the brand without effects 
6- Logo only 
7- Wordmark only 
8- Horizintal logo

Color Palleteؤ Typography
#f0628a
R: 240 G: 98 B: 138
C: 0% M: 77% Y: 21% K: 0%
PANTONE 7423 C

#a2d9e7
R: 162 G: 217 B: 231
C: 34% M: 1% Y: 7% K: 0%
PANTONE 635 C

#ee3772
R: 238 G: 55 B: 114
C: 0% M: 92% Y: 32% K: 0%
PANTONE 191 C

#9ed8b3
R: 158 G: 216 B: 179
C: 38% M: 0% Y: 38% K: 0%
PANTONE 344 C

#602619
R: 96 G: 38 B: 25
C: 37% M: 84% Y: 87% K: 53%
PANTONE 490 C

primery colors For Headline 

For Subhead& other purpose 

For Body Text

Second colors

Baloo Bhaijaan
Minumem size: 36pt  font type: Regular

Fredoka One 
Minumem size: 14pt  font type: Regular

Bahnschrift:
Minumem size: 12pt font type: SemiB-
old/Regular/Light

Logo Minumem size: 0.75"x0.5" 
Safety Zone: (0.5")x4
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Project 
Presentation

Business card& Letterheadؤ

The design of the business card and the letter head took two hours between 
preparing and designing all the graphic elements, and only the phone number, 
email and address were mentioned in them. As for the business card, there 
was a short text about the type of service provided by the shop



Compenent 2  
Sweetsert  

Dessert Menu
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Research& 
Insperations

If we talk about a project that provides food, there must be a food menu that contains the 
type and types of food it provides. So it was necessary to have a menu for Sweetsert 
and what it offers of pastries, sweets and drinks. Most of the menu for Dessert shops 
contains six categories: pastries, coffee, cold drinks, ice cream, cakes, and cupcakes. 
Most of the menus of sweets shops contain light colors that indicate the identity of 
the shop. What differs from the menu of the dessert shop from the menu of the 
restaurants is the large number of items and the lack of details in the contents, 
as there are no ingredients for the recipe, but only the types of desserts and pictures 
of the desserts if possible.

 � https://www.pinterest.ca/pin/758715868450144710/

References
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Ideation

As a design, the menu will be a tri-fold brochure to 
make it easy to take outside the shop for the customer, 
sized 8.5x11. Since there are only 6 pages, two of them 
must be reserved, one to be a cover only that contains 
the shop logo and the type of shop, and the second 
is called a call to action, which contains the shop ad-
dress, phone number and email, in addition to pages on 
social networking sites, if any. As for the remaining 
four pages, here their distribution depends on the 
number of items in each category. As for the menu 
design of Sweetsert, the items that contained the 
largest number of items were pastries and coffee, 
then the other four items contained fewer items. Here 
comes the most difficult challenge how to coordinate 
the pages to come up with a design Comfortable on 
the eye and tidy despite the many items that will be on 
these pages. Some of the frills that will be placed on 
the menu are designed, such as the chocolates that 
are located at the top of the menu.

Dessert Shop

Menu

344 Kings Street,  
Toronto, ON M9VK9L

(345) 699-7777

Sweetsert-sss 
@gmail.com

Sweetsert Sweetsert

Pastries

Creme Brulee

Baba au Rhum

Galette

Beignet

Flan

Fondant Chocolat

Eclair

Clafoutis

$9.99

$7.99

Cannoli

Bavarois

Framboise

Chou à la Crème

Macaroons

Canelli

Charlotte

Financier

$7.99

$2.99

$7.99

$6.99

$4.99

$5.99

$6.99

$5.99

$4.99

$6.99

$8.99

$10.99

$12.99

$5.99

$9.99M L

each

each

each

each

each

each

each

Vanilla &Chocolate

Neapolitan

Mint Chocolate

Buttered Pecan

Strawberry

Cookies N Cream

Cookie Dough

$7.99

$7.99

$7.99

$7.99

$7.99

$7.99

$7.99

$9.99

$9.99

$9.99

$9.99

$9.99

$9.99

$9.99

2Ball

2Ball

2Ball

2Ball

2Ball

2Ball

2Ball

3Ball

3Ball

3Ball

3Ball

3Ball

3Ball

3Ball

Ice CreamCoffees Cake

Chocolate Cake

Black Forest Cake

Banana Cake

Red Valvet Cake

Plum Cake

Butter Scotch Cake

Strawberry Cake

$19.99

$19.99

$19.99

$19.99

$19.99

$19.99

$19.99

Drinks

Oreo Cheesecake Milkshake

Orange Carrot Smoothie

Salted Caramel Pretzel

Strawberry Banana Smoothie

Cherry Vanilla Milkshake

Strawberry Milkshake

Cherry Beet Smoothie

$9.99

$7.99

$9.99

$7.99

$9.99

$9.99

$7.99

Mango Pinapple Smoothie $7.99

Cupcake

Boston Cream Cupcake

White Cupcake

Mocha Cupcake

Cookies &Cream Cupcake

Strawberry Cupcakeake

Key Lime Cupcake

Carrot Cake Cupcake

Chocolate Cupcake

$5.99

$4.99

$4.99

$5.99

$4.99

$4.99

$4.99

$4.99

Americano

CAFFE Affogato

Dippio Coffee

Cappuccino

Macchiato

Galao

Freddo Coffee

Bicerin  Coffee

$6.99

$7.99

Cafe Latte

Irish Coffee(Alcohol)

Caramel frappuccino

Chocolate Milk

Espresso

Latte Macchiato

Vienna Coffee

Flat White

$4.99

$5.99

$4.99

$5.99

$6.99

$6.99

$6.99

$5.99

$4.99

$7.99

$4.99

$6.99

$6.99

$6.99

$7.99

$6.99

$7.99

$8.99

$8.99

$8.99

$8.99

$7.99

$6.99

$11.99

$8.99

$8.99

M

M

M

M

M

M

M

M

M

M

M

M

L

L

L

L

L

L

L

L

L

L

L

L
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Project 
Presentation

The modification was made to change the shapes surrounding each element, and it was 
surrounded by curved square shapes with a picture of each element, which made the 
design crowded and there was no white space. After the modification, there was one 
square containing the elements with pictures, which increased the white space, which 
gave a beautiful shape and elegance to the menu.



Compenent 3 
3 Mock up  

Design 
Paper bags + Cake Box + Paper Cup
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Research& 
Insperations

 � https://drbprinting.com.my/why-use-paper-bag-printing-for-marketing-purposes/
 � https://customcakeboxeschicago.blogspot.com/2020/03/the-importance-of-custom-cake-

boxes-in.html 

 � https://www.delish.com/food-news/a50070/holiday-cups-starbucks-tim-hortons/ 

References

Photocredit

 � If you are looking for an easy way to promote your project, whatever it is, a paper 
bag is required, a paper bag has the project’s logo, address, website, in addition to 
contact, either an email or a phone number. As they are easy to move and frequently 
move between places, bags have become very important for advertising promotion, 
and it is also considered environmentally friend and luxurious while shopping. 
 

 � The cake box is distinguished by its strange graphic design, in the past, a single 
white color prevailed on the box, but the cake box has become in cake shops with 
a new industry of products by designing new boxes and with strange designs and 
colors that give luster and a luxurious shape, in addition to that it is considered a 
basic advertising tool for any pastry shop and cake. 
 

 � Because the shop sells all kinds of coffee, a coffee cup must be designed. The 
designs of coffee cups usually depend on the design more than on advertising.  
starbucks and Tim Hortons are creative so much about the ideas of paper cups 
graphic designs 
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Ideation

Attempt to design a bag that holds cake boxes (large size) and a bag 
for small boxes (medium size). Measurements are the problem I en-
countered, then determine the size of the cake box 8"x8"x5", but there 
is 0.5" added for bag and because we but it in small size so just dive-
ded on 2 , so the final sizes are 4.25"x4.25"x2.75". As for the medium 
sized bags, the sizes was 2.75"x2". The 3D effect has been used, with 
the Extrude & Bevel feature for both bags

Paper Bags
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Ideation

Measurements 8" x 8" x 5" are used, as scaled down measures 
4" x 4" x 2.5" are used. 3d Effect: Extrude & Bevel is used, The 
most easy challenges were the "graphic design, the ruler was 
used and the layout of sharp curves and squares was used to 
place the logo and address and website.

Cake Box
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Ideation
Paper Coffee 

Cup

If the reliance on the design is more than advertising, it needs a message or an idea 
in the design, the idea in the design is the love of coffee, the typography was designed 
in the form of sketches with a cup of coffee indicating the love of coffee, in addition to 
the presence of the Sweetsert logo as a main element indicating that this coffee is af-
filiated for this shop. The message was, “Kick everything around you, and take care of 
your coffee.”, the hardest challenge was in the layout for each word and who modify to 
be as sketches, plus the correct background color. 3D effect used as Revolve feature 
around cup pictures or templates.
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Project 
Presentation
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Timeline
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Conclusion

Last Words 
 
I am Bashar Ghazal, the designer of all the elements of this project 
that you saw while reading this book that I wrote, which includes 
all the stages of project management and talking about the most 
prominent difficulties and challenges that I faced during the design 
and how they appeared in the end. I see myself that I have succeeded 
in managing this project and achived all the objects that i was want to 
achive, this project given me a lot of experience as a designer. In the 
end, I hope that the book will be liked by its reader. 
 
Thank you..


